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Oregon Climate Change Leadership

• West Coast Five States
Carbon Cap & Trade
agreement

• Aggressive Renewable
Energy Portfolio-25% by
2025 or an estimated
1,577 aMW by 2025

• Commitment to 100%
renewable energy for
State Government
operations 50-75 aMW

* Currently in rulemaking at PUC



Carbon Cap & Trade

• Governor Kulongoski

“goal of reducing the

state's greenhouse gas

emissions 10 percent

below its 1990 levels by

2020, and 75 percent

below 1990 levels by

2050.

Supreme Court Ruling: EPA vs. MA

April 2007  CO2 & other green house gases subject to EPA

regulation under the clean air act



Energy Market Transition
Carbon  Regulations 2 to 3 years

Rising Oil Prices $78.81 NyMEX



Historic Market Opportunity



Objective

Convert Green Energy = Jobs

“Rule of Thumb” 1,000 Megawatt
Green Energy Represents about
$1 billion US capital Investment,
3,000 manufacturing jobs, 1,000
installation jobs



Cleantech is defined by the
following eleven segments,

• Energy Generation

• Energy Storage

• Energy Infrastructure

• Energy Efficiency/Conservation

• Transportation

• Water & Wastewater

• Air & Environment

• Materials

• Manufacturing/Industrial

• Agriculture

• Recycling & Waste



Oregon Key Targets
(at this time)

Energy Generation

Wind

 Solar

 Hydro/Marine/Wave

 Biofuels

 Geothermal

 Other
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